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User Experience Design
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UX = User eXperience
1S09241-210 (2010)
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Research Toolbox

; form
Twenty-three research methods to discover what your users really want. D ae d a l us
User not yet conscious of needs
3 o
These research methods are a sampling of the tools
available as you work to understand your users. Velcro Modeling
Each method varies by both the kind of research -
activity taking place, and the sort of needs you'll 22 Get Creative ;
3} Collage Research methods that tap into the
discover. creativity of real-life users can lead to
3 i extremely valuable insights. These
In some cases, all you need to do is ask. The users 21 methods can help users express
can articulate their needs. At other times, the Card Sort ct:)oncelpts or fc:elmgs that th:;‘y might not
¢ A e able to put into words otherwise.
research can lead both you and your users to a
b_etter understan.dlng of what they really want. The feum)
right methods will uncover latent needs—needs the ... § T
users themselves haven't even recognized. 19 a‘ﬁ’ ﬁ ﬁ»::-@‘\
o f oo/
. Alond Py v Aﬁflgo;u
Test It : &.ﬂm,&é
The sooner you start turning ideas into
prototypes, the sooner you can put
those prototypes in front of real users & e
and catch your own misconceptions. Q
5 Test it early, test it often—and save g
yourself time and money! SR : o
@ ﬁ‘ﬁ ¢ Watch and Listen o
These methods show you what tasks . -
o and goals your users work to achieve i
_."E 3 5 on a daily basis. More importantly, they Q
B0 S help you recognize obstacles to your 2
% - users’ progress, which often translate )
< 0000 Photo Dlary into golden opportunities for your new 0
3 Get a Report ki 3
Beeper Study

These methods offer a practical
alternative to following users around
24/7. Instead, arrange for them to give
you reports of their activities, so you
just get the highlights

Show Me

The places and things people interact
with provide clues about what they
value, what tasks they want to simplify,
and what kinds of tools or technology
they prefer. These methods give you
access to those insights.

&R
Guided

Tell Me

These methods are best for gathering
information quickly and directly. Use
caution with these methods, since what
people say and what they do are often
quite different.

User can articulate needs

®2005 ThoughtForm Inc. (www thoughtiormdesign.com) and Daedalus (www daed com) 7944

https://daed.com/ResearchToolbox.pdf
http://www.thoughtform.com/wp-content/uploads/2015/04/01_Research_Toolbox.pdf



User Centered Design AEA/0\ERE

ISO13407 (1999)
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